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Wrocław, 9th January 2014

Selena’s brand new corporate website
Selena Group – global manufacturer of construction chemistry – launched a new corporate website.
The site facilitates investor relations and showcases Selena as a multinational house of brands. By
bringing the company closer, the modern corporate website embodies one of the elements featured in
the company’s new mission statement „Together we deliver better building performance.”
The new website, available at http://www.selena.com, was
designed to address the needs of principal Selena stakeholders. Fully
responsive, it is perfect for use on mobile devices also thanks to
easy navigation that allows fast information retrieval.
Improved access to investor relations data was one of the key
requirements for the new corporate website. Addressing the investors’
needs, Selena presents the key financial ratios in a clear and userfriendly manner. Another vital goal of the website is to educate users
on Selena. The information it provides comprises a comprehensive
profile of the company, with the indispensable data on Selena brands
and operations presented in a simple and undemanding manner.
„Selena got where it is thanks to innovation and development of new
technologies. Now, our products are available on over 70 markets worldwide but we’re not stopping there. We’re
confident our new corporate website will prove further support to our growth, just as the new brand websites we’re
gradually launching are. Not so long ago we launched the new Polish website for our flagship brand TYTAN. The site is
valued by our customers as a source of reliable information and a useful tool for work. Local versions of the site and of
other sites for our key brands in our other geographies will be soon launched in Russia, Romania, Brazil, Kazakhstan,
China and USA” – says Jarosław Michniuk, Selena CEO .
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Selena’s financial results confirm its constant growth. After the three
quarters of 2013, the Group posted cumulative sales of PLN 832 m
(197 m euro), that is PLN 27 m (6,4 m euro) up on the same period
year prior.
In its strategy of growth, Selena focuses on continuous development of
international operations by launching product innovations, among others. That is why – addressing the needs of the
market – Selena recently deployed a new line of TYTAN Professional polyurethane foams and sealants in the USA.
Moreover, the Group’s international operations were honoured by the Foundation of Entrepreneurship in
Russia, which distinguished Selena as the Company of 2013.

About the Selena Group
Selena Group is a global manufacturer and distributor of construction chemicals. Selena offers a wide range of
products for professional contractors and home users – its key brands are TYTAN, ARTELIT and Spanish QUILOSA.
Selena Group is among the world’s three largest manufacturers of PU foam used for door and window fitting. The Group
offers range of polyurethane foams, sealants, adhesives, waterproofing products, insulation systems, fixings and
complementary products.
The entire Group comprises 30 companies located all over the world, including state of the art manufacturing
plants in Poland, Turkey, Spain, South Korea, China, Romania and Brazil.
The global experience gathered from many different markets allows the Selena Group to develop fast. Thanks to that
experience Selena becomes an innovative company and is able to create solutions tailored to the needs of the users.
Selena has been distinguished as Forbes’s Diamond and a Pearl of the Polish Economy.
Selena FM SA – the parent company – has been listed on the Warsaw Stock Exchange since 2008.
More about the company at www.selena.com

